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26.2%

Chicago

77 Unique Neighborhoods
~3mil Residents in City Limits

North Side vs. South Side (and West)
Columbia College Chicago is Center City
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Community Advertising Scope
● Three Sections: Community Profile, 

Stakeholders/Tribes, and Ad Placements

● Student Teams: 4-5 people in a group

● Perception Activity Mid-Project: During 
research stage, allow students to see how 
perceptions dictate community value 
(data-driven communities)

● Presentations: Visual representation of varying 
ad differences in communities. This is in 
addition to the written report.
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Student Projects
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Student Projects: Streeterville
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Student Projects: Streeterville
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Student Projects: Chatham
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Student Projects: Chatham
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Student Projects: Chinatown
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Student Projects: Chinatown
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Student Projects: Englewood



April 15, 2019  |  14

26.2%

Student Projects: Englewood
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New Project Model
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Project Resources
Download the specifics for this 

project 

 Jesadler.com/Resources


